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Happy Mew Year from Alloy Media + Marketing!

Acommon Mew Year's resolution is being a better listener — listening to your family, friends, and co-
waorkers. At Alloy, we would like to start off the Mew Year listening to you. Take our short readership
survey and let us know what you like (or dislike) about our newsletters so we can make them hbetter.

Upan completing the survey, the first 25 peaple to respond will receive a $10 Starbucks gift card on us!

Alloy Direct Marketing has remained committed to providing the best quality names for vour direct
response campaigns —and a couple cups of coffee to keep you warm!

Flease take 5 minutes to complete our survey: hitp:fwww survevmaonkey. comisiHLCPPKS

Direct Contact

Jump start your 2010 marketing initiatives by reaching your list of choice - contact us at

dmsales@allovmarketing.com or 212.401.0066

Mot signed up to receive Alloy Direct? Contact us today and we'll get you an the list.
Direct Download

Check out our website: www allovdirectmarketing.com for rate cards, database information, contacts and
mare!

Generate the strangest response through the mast comprehensive, response driven database available.
High =chool, college, young adults, and even Mom and Dad - 38+ millicn active consumers and growing.

This menthly newsletter is brought to you by a“o‘ym‘
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